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Introduction 
 The text is examining how an organization using the human frame structure has been incorporated in the James Cameron movie, Titanic. It also explores further the impact of the frame to the audiences as well as the actors. 
 	The human resource framework examines how leaders can believe in people and communicate the belief. These kinds of leaders know how to empower people, increase participation, support, pass information, and control decision making in an organization harmoniously. The leaders also are easily accessible and visible. The leader here is the primary catalyst and a servant to the other people and employees in the organization. If an organization would fail while using this framework, then definitely the style of leadership is fraud and abdicated. The framework will also focus on the needs of the people (Bolman et., al. 2017)
	In our case, the Titanic film, the movie has employed several principles of the framework. Firstly, Cameron focuses more on answering the ‘need’ of the people to know what exactly happened on the fateful day when the titanic ship sank in 1912, April 15. This was after the discovery of the wreckages of the ship late 20th century. He satisfies the needs of many people through his creativity and actual representation of what happened. He uses live footage as well to succeed in the creation of this. The power that endures in the titanic lies in the fact that it touches the feelings about death and life.
	The framework is evident again in how Cameron passes his ideas by incorporating the real titanic with the watery grave and his fictional story. At the opening footage, we see the weirdness of the Atlantic and how the ship sank. The uniqueness of the film credits authenticity to everything that follows. This gives weight and gravity to the whole movie. Then there follows the fictional story of a romance between Jack and Rose who are attractive and likable, but their romance is doomed every moment that is passing draws their death near. Cameron's communication is effective, and he moves the audience immeasurably.
	There is also empowering of the characters in the movie. Jack, at first, he is just a mere citizen who has won a trip to New York. Jane, on the other hand, is from a high social class, and she is traveling for her wedding with Cal, her fiancé. Jack is in the third class, and he is a penniless artist, and he saves Rose, who wants to commit suicide because she was not ready for marriage. This is how they meet and fall for each other. Jack is developed from worthless to dating her, and finally, she makes love to her in her room. He becomes of worth by trying his level best to save the young miss. Jack also promises her as he dies of hypothermia that she will die an older woman, warm in her bed. The rich Cal later commits suicide after losing all his money in the wall street crash of 1929 (Cameron et., al. 1997).
	The element of increased participation is seen in the movie instances when he involves the audience by thrilling them through the representation of sinking of the ship and how people die by sliding into the ocean. Cameron also touches the soft spot of many through the romance between Jack and Rose. Increased participation is seen when he goes further and dives in the ocean several times to take live footages of the Titanic's wreck, which assists him in creating a film next to reality. The movie creates an out-of-body experience though the events are being shared on the screen. Jack's sacrifice and brevity also raise issues in the audience's mind, like how it feels to find a true love who can give up all for you. This is so significant because even when Rose is 101 and one year remembers Jack and tells narrates about it.
	In conclusion, it is difficult for a movie to be thrilling and interesting to the audience if it lacks the human resource frame since it will not have considered the needs of the audiences.
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